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BARKATULLAH UNIVERSITY, BHOPAL
Proposed M.B.A. (Full Time) Course curriculums: Batch 2016-18

List of Bpecislisations Tapers woel Sossios 201719

Etndenls are required to stady all core pupers anid opl aey twwo-specialization area
i MBA Sem, 11T & Sean, 1V

&
SPECIALISATIONS
RETAIL MANAGEMENT
T [ Ranall Conceps and Praciloes. =t
5 Marisieng Locepts in Tetall
Tlanae=rmnil
R- 3 Managemest of Retail Operdlicas

iketuil flerchomdiming ani Supply Chain
Ielnnigemanl

HUMAN RESOURCE MANAGEMENT

[ Management OF el
St T |
Hnman Fésmeee Manning
e g

FINANCIAL MANAGEMENT

Securidy Annly sssAnd lvesuvent
bdan

Nyl
Working Cagainl Min

Ferapement OF zial Services
}:l:mlaﬁc Corpormy Finanes

BANKING AND FINANCIAL SERVICES MANAGEMENT
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Finsnelal Tlanning &

Wealih hannpernent
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BARKATULLAH UNIVERSITY, BHOPAL

M.B.A. (Full Time) Course curriculum

Students are required to study all core papers and opt any two-
specialization area in MBA Sem. [l

SPECIALISATIONS

MARKETING MANAGEMENT RETAIL MANAGEMENT

[ FiM -1 | Consumer Behavinur

FSM-2 | Advertising Man ag.emenT

‘rSR 1 Retail Concepts and Practices
IF5A—7 .:-f‘-'i-'llic;lil';"_ﬂl.‘ln_ti'i'lgu;.-'-“.r:ti” B |
| Management
HUMAN RESOURCE & 1}

MANAGEMENT  FINANCIAL MANAGEMENT

Security Analysis And Investment
o | Management Of Industrial -‘ FSF-1

Relations Management

FSE-2 Working C apital Management
F50 -2 | Management Training And J
| Development

BANKING AND FINANCIAL SERVICES MA NAGEMENT

Management of banking and
PSR -1

Insuranee Insthtutlons ‘

Finangial Planning & Wealth
FSB - 2

Manazement |
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BARKATULLAH UNIVERSITY BHOPAL

SEMESTER IH
TTP-30] | Business Policy & Strategic Analysis 100
CP-302 Decisian Support System & Muana®ement 100
' Information Sysiem
CP-303 Specialisation — |, Paper— | 100
)

CP-304 | Specialisation — I, Paper— 11 } [0

CP-305 Specialisation- 2, Paper- | 100

CP-306 Specialisation- 2, Paper- |l 100
TOTAL G
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Business Policy and Strntngm Analysis

COURSE MO, C1-M1 el Mebierks (ExL. Exna ) B0

Min, Pags Marks 232

The objective of this course = to develop a holistic perspective of énterprise, critical from

the point of view of top executives.

-

Course Conteniy

UMIT-1 Pusingss pobicy @ i feld ol stody. geheral . mimigemen poeanl ol v
vision, misslon, ohiectives o policies

UNIT-11 erivitosmental analysis-and imemal enalysis, SWOT analys:s

UNIT-II Tools and wechniques for steategic snalysis; Impact Matrix, The experience

eurve, BCO Malr. GEC Madel

THIT-1V Inedustry jmalysis, concept oF valoe Sham

UNIT=V Framework for Amlysing Competiion; competitive advantige of i firm

SCHEME OF EXAMINATION:

I
.1

Total Marks * fIntemal 200, Exteriul 805 = 100 Murks

PATTERN FOR EXTERNAL EVALUATION
Sep. A TShor Answera) 4 Out of §4% 8 = 52 Marks
Sec. B (Essay type & case) 3 Out of 51 1 =34 Marks

SUGGHESTED READINGS:

Peaiee ] A, ftobtnson 2 B, "Stratepic Management™, AITBS Publishers
R0 Vap 7 Krishana Hari, “Srotegic Management Text tnd Cases™, Excel Books Mew
elhi

1. Kazmi Achar, ‘Startegic Management And Business Policy™, Third Fiition, MoGraw Hill
. Rao Appe C Bt AL, “Swategic Manigement Adsd Business Podiey Text And Camos™,

Exce]l Bopks
Wieel Amite, “Caaes T Simlegic Management”, Mokiraw i I

Duvis Fred . "Strategic Mansgement Concepis And Cases”, Twellih Edition I'HI
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BARKATULLAH UNIVERSITY BHOPAL
Svllabus fur MEBA (Full Time) Semesior-111

Fimancial Management

Decision Support Systems and Management Information
System

COURSE NO, €P-302 Max, Murks (Ext, Exam): §0
Min. Pass Marks :32
Objectives: .
The obfective of the coures 1o develop the bhasie understanding of the decision s
sysvmn of the anificinl intellisence for business prganislong,

i
Course Contents g '
LNTT-1 Management  Information  System:- busos: System  Concepts; System

entropy; Subsysiems basics, decomposition / simplificution; System types:
Walue of Infirmation

UNIT-11 Frame works  major trends and applications of {nformation technology:
System Analysis & Design: Systems Development Methodologies $DLC
& Protorype approach, Case Study.

UNIT-H1 Munagerial Decision Making: Decision busics; Decision types; Certainty,
Uncertiingy, Risktuking, Decision miking process; problem  solving
techiigues: S8 Overview,

ENIT-1V I}SEh:]ﬂ-'ltuum’wnjlui"ﬂhn.nlul.tf'is_lfrﬂﬁ:ﬂ.pahllfti&sfﬂﬂmpumnls: DE5 wis MIS:
DBMS Suurces of dat data file / dathse enviromment: data models
relevance of relational duty bose desian in D88

UNIT-V Dialog seneration system: Uer intérfice graphics, menus, forms; DSS

generitors, DSS development: steps in designing/identification of decision,
building of S8/ implementution/ performunce testing,

Moo 25 of 6%
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SCHEME OF EXAMINATION;

Total Marks : { Internal 29, Exlivinl #00 = 100 Marks

PATTERN FOREXTERNAL EVALLIATIONN:
Bog, A, (Shor Anssiery) 4 0ol olf 4 B=717 Marks

Seq, B (Fssny type & case) 3 Dt of § % 16 =48 Marks

Suggested Readings -

1 Kpen, Peter 0, WL 1 Decision Soppor Sysigihn an Dirpanisatinns]  Perspretive
Addizon-Waskey Pub,

r Theierauff. Rebert ). Decision Suppart: System for- elfoctive planming  Prentice
Hall- 1982

3 K tober. Donald W, ol Hughe B Watson Compualer Iull:mrd. Imformnation Syslerm
P ok, |54

4. Davisl. Michwel W. A management approach- Macmillan PFullishing Cormpany.
Prantice Hal, Mew Jersey, 1985

o Andrew P. Decision Support Sysiem Engintering Sage. John Wiley & Sons, New
York, 1991

fi- Leod. Ruymond Me IR Musmgement information, systems hdgemillan Publishing
Company, Mew York Sm Edition- 1595

T Turhan, Efmin Decision Support & Expert Systems Monagemen Pempective

wacmillan Publishing Company, New Yark, 1988

The st of cases and specilic references including recent articles will e announeed

in the class at the time of launching of the Geirse.
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EARKA:I:Q L.-I..A.H UNIVERSITY BHOPAL

luss [ A (Full Time

Marketing Management
Cuonsumer Behuviour _
RSE NO. FSM-1 My, Marks (Ext, Exium)-80
i, Pass Marks +32
-

OBJECTIVES
e basic objective of this course is 1o develop and understonding abour the consumer
decision-making process and jis ipplications in marketing function of firms.
’ i

COURSE CONTENTS
LINIT-I Introduction e Consumer Behaviour: Consumer Behoviour gnd Markating

Strategy: Consumer Involvement ind Decision Making,
UNIT-11 Informution  Sewch Process; Evalumive Criterin and Decision Rules:
Consumer Mativation: Information Processing und Consamer Perception,

UNIT-ILI Consumer Attitutde Change; Influgnee of Personality and Self Coneept on

Buving Helmvioyr,

UNIT-IV Peychographics amd Lifestyle; Reference Ciroug lnﬂuunm Ditfusion of
smovation and Cipinion Leadership Family Decision Mnkmg

UNIT-V Industeial Puying Behaviour: Models of Cansusmer l!eha'.-'iqw;
Bebaviour Audit; Consumer Behaviour §1 udies in India,

Consumer

- SCHEME OF EXAMINATION:

Yoral Marks; {Imemal 20. Externil BOp = 1000 mrigrky

Page 27 of 68




PATTERN FOR EXTERNAL EVALUATION:
Sep A (Short Arizwers) 4 ool ol x dx¥ =37 Marks

Sec B, { Esamy typo & Caegl 3ot oF S AL 1648 Mtk

SUGGESTED READINGS

. Asseel, H. Consumer Behaviour and Marketing Action, Ohio, South Woostern, 1995

x Engle, 1 F, eie. Consumcr Behavior, L'hicug:l; Dirvdden NMeegx, 1903,

= FHoward, John A. ete. Consumer Behaviver in Marketing. Englewood Cliffs, New
Jersey, Prentice Hall Trie,, 1OEG.

4.

Hawking, 1 1. Eie. Congumer Behaviour: Implications for arketing Stratepy, -
Texas, Business, 1995

L]
& Maowwen, John C) Consimer Behaviour, Mew Yark. Machhillnn, 1903,

&, Schiffman, LG and Kanuk, 1. 1. Consumer Behaviowr, New Delii. Prentice Hall of
Indin. 1954,

The list of cases and speific relerences mcluding recent articles and reporss wall o

anncunced i the class at the fime of busnching of the CORTEE,

Puge I8 ol h%



ATULLAH UNIVERSITY BHOPAL
o MEA {Full _:.t. Sen pafer-1 1Y (Spe 'J..HH T

Marketing Manasgement
Advertising Munssement _
' Mux. Marks (Ext. Exam):80
Min. Pass Marks 132

£ ihe PR 18 Jo aequannt the studenis with congepts, technigues und give
W the applicition of concepts for developing an effective advertising
]

JRSE CONTENTS

Advertising’s Role in the Murketing Process; Legal Ethical and Soeial
Aspedts of Advertising: Process of Communication — Wilbar Schramm's
Maodel, Two Step Flow of Communicatios,

Theory of Cognitive Dissonance and Clues for Advertising Stratepists:
Stimulation of Primary and Selective Demand — Cibjective Setting and

market pesstioning: Dagmar Approach “Determination of Targel Audience.

Hutlding of Advertising Progrumme —Message, Hesdlines, Copy. Lopo,

Hlusteation, ~Appeal,  Layout, Campiaign Plinning:  Media Planning:
Budgeing,

Evaluntion — Rationale of Testing Upinivn and Aptitude Tesy, Recognition,
Recall. Experimental Designs: Advertising Organisotion - Selection
Compensation and Appsisal of un Agency; Electronic Media Buying
Advertising cunpuign

Advertising Vs Consumer behaviour; Salés Promation — Rele of Creative
Strfegies:  Advertising-Retail.  National, Cooperstive,  Political,
International, Poblic Service Advertising, r

Page 29 of 68




SCHEME OF EXAMINATION:
Total Marks: {Internal 20, Exsernal $0) = 100 marks.

PATTERN FOR EXTERNAL EVALUATION:
Sec A7 [Short Answers) 4 out of & $:8=37 Marks

Sec B: (Essay type & Cased 3 out of S 3x16-48 Marks

-
SUGGESTED READINGS
I Aaker, David A. cte. Advertising Management, $ih ed New [ellii, prentice Hall
Tndia, 1955 '

i
F o Beleh, George F, and  Beleh, Michact A Ininduction l:.I ﬂdvﬂﬁ:ﬂnj;: sind
Promotion 3rd ed, Chicage, Trwin, 1905,
Bordern, William H, Advertising New York. John Wiley, 1981,
4, Hard, Norman the practice Owxford, Butterwirth Heinemann, | 965

Kleppner, Otta. Advertising procedure. New J Frglewood Chifs, New Tersey,
Prentice Hall Inc., 1986

th, Ogilvy, David Ogilvy on Advertising Londan, Longrman, 1953

Sengupta, Subrato, Bramd Pasitioning, Strategies for Competitive Advantapes,
New Deihi, Tata McCiraw Hill, 990,

The list of cages and specifie references neluding recent articles and repors will
announced in the class o the thme of lninching of the cowrse.
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BARKATULLAH UNIVERSITY BHOPAL

1 e VA (Full Time) Semester-11 & IV (Specinlisntion

Fetail Manarement

Retail Coneepts and Practices

[}, FNH-1 Mk, Marks (Ext. Exim )80
Min. Piss Marks ;32

'__ W identify and wnderstand the nigniﬁungé ol retailing in the current
emvirornient, develop suidelines W build o retailing business, afier studying retail

diegipn, strocture] lecation (uetors und space magement.

RSE CONTENTS : i
F— Introduttion to retail management, The concept of retailing, Nature and
Scope, Funetions of Retilers, Planning snd Forecasting in retailing.

=11 Indian amd Global Retail Environment. The evolution of retnil in Indfu. the

rise of the retuiler, challenges and changes impocting retail development in
filei,

IF - 1 Types of Retwil Stores;. Retail Models and theories of resi] development,
the future of rotailing.

=V Orgoniziton  design sod - Souchure o Retall,  Retail  formats, HR
Mpnnuement bn Retul

f = Spece Munagement, Factors, Adfecting Store Location, Lavout and Design.

HEME OF EXANINATION:
Melorics o (Titerminl 20, External 800 =100 nurks

\ N O EXTERNAL EVALUATIGN:
See. A (Short Answers) 4 out of 8 4 X 8 =32 Marks,
e 1 (Fusuy Lype & case) Jout ol 53 % |6 =48 Marks,
SUGGESTED READING:

: ';_l.etuilinl__l miibstement by Swapna Pradhin, Taln MoGrow Hills.

= Fetailing monagement by Suja 14 N.uir, Himalayn Publication,

] :_ﬂutui.l.ing munagement by Gibsan O, Vedaman, Jnco Books.

& Rewmiling management by Roger Coze, Paol Britin, Pearson Education

Page 31 of 65
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BARKATULLAH UNIVERSITY BHOPAL

Habus for MBA H Time) Semester-111 & TV {Specialisation

Retail Management
Marketing Concepts in Retail Managemen)

COURSE NO. FSR-2 " Max. Marks (Ext. Exiin:80
M. Pass Marks::32

(FRIECTIVE : -

To enabic: students: to understand the relevance of comcéepts ol marketng o reinil

management ond mley realize (he importanee ol custoner relationship management in

retiling

COURSE CONTENTS : i

LNIT =1 Sepmentation, Tarpeting, Positionmg and constimer behviour in retail
marketing, pricing policies and techmigies,

UNIT-HI  Merchandise Management, Retail Merchandising. Mercantile, Planning and
it process, buying systems, wals used for mercanfile fimetions, evaluating
merzintile perfofimnce.

UNIT-H1  Supply chain management m retilibng, managoment of service and quality
i reiniling

UNIT -1V Retail Marketing mix, Retl communication mix. Rale of advitining.
Sales promation, Public relatinns and Persamal selling in retailing,

UNIT-V  Costomer relatinnahip management i retailing, builifing and sustaining

relatisnsiips (i retniling, Servicing the retil costomer,

SCHEME OF EXAMIMNATION:
Tl Marks": (Tntermal 20, External B = 100 marks

FATTERN FOR EXTERNAL EVALUATION:
Sec. A (Short Answers) 4 out of $4x 8'= 12 Mok
Sec. Bt (Essay type & caze) 3 out oF 5 3 % |6 =48 Marks.

SUGGESTED READING:

I Retail marketing management by David Ciilbert, Pesrson Edugation.
2, Marketing munagement by Philip Kotler

3. Retailing by J. Baery Mason and David 1 Burms.

4. Retail management by Ronald W, Hinsty and James Rearidomn,

Page 31 of 68




BARKATULLAH UNIVERSITY BHOPAL

Sylabus for MBA (Foll Time} Semester-111 & 1V (Specialisation)
Human Resource Management

Mamiirement of Industrial Relations

;::mm-s::: NLF, P51 Mk Murks (Ext, Exan):80
Min. Pass Marks 32
ORIECTIVES

Crganizational efficiency und  performance are intricately Tterlinked with industrial
relutions. This course is an attempt to sppreciate the conceptual and practical sspeets of

sl relirions g the mscen oodl e Jeyveds,
COURSE CONTENTS ' !

LUNIT-1 Industrinl Reluticns Perspectives: Industrinl Relations and the Emersing
Spcin-cconomin seengriod [mlustr] Relutions and the Stote,

LNET-11 Lewal Fromewaork of Industrial Belations; Role and Foture of Trade Unions:
Trade Union and the Employee; Trade Union and the Management,

UNIT-10 Inseipline mod - Girrevance  Monsgement;  Negotintion  and  Collective

Settlements,

N1V Paricipative muonagement nd Co-ownership; Productive Bargaining and

{ain Sharing.

INIT-V Employee empowerment and Quality Management; Industrinl Relations
ind Technological Change,

SCHEME OF EXAMINATION:
Foval Marks:! (Internal 20, Extecnal R0 = 100 marks

Page 33 of 68




PATTEREMN FOR EXTERNAL EVALUATION-
See A7 (Shott Answierst 4 oot ol 8 dxf =32 Marky

i £t (Essay type & Casel Joutaf 5 3x16=08 Marlks

SUGGESTED READINGS

|k

‘el

Thiz

Kochan, TiA, & Katz Henry, Collective Bargaining and Industrial Relatinns: 2nd
ed, Homewood, Mlinois, Richard 1% Irish, 1988

Mamkoottam, K Trade Unionism, Myth and Reslity, New Delki, o fiard
University Press, 14982

Niland J R ete. ‘Ihe Fiture of Indastrial Relitions. now Delhi; Sape. 1994 4

pl'l]‘f'-l'.l||1. T 5 & EHI."E.',{'F&. (3. r.ll|'H1|_|r ||'_|R[|-|L||f|1|-|1. .'|I1|.] ];';_'||r|.;-.|-|-|i'|- I.:'I-"r“tf|L1'|'lI1'|L'I'\-I i“
Fndia, Genovn, [LO 192

Ramaswamy, E A The Rayon Spinners The Strutepic Mlsnagersent ol Tndusiral
Relations, Mew Delhi, Oxford University Press. 1994

Virmuni, B; R, Participative Mamigement vs, Collective Faveaining. New Delh,

Vision Books, 1985,

Webb. Sidaey & Webh., Beatrive, Indusisial Democracy, Melbourne, Longmarn.
14987

list of cases and specific references ncluding recemt articles and repons will be

announced in the class ot the timae n1'!i|.u|'||;|'u|'||__-r_.]'|:|1¢ amtie,
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Human Resouree Manugement
Manueement Tiaining und Development

COURSE NO. FS0)-2 Mux, Maeks (Ext, Exany):0)

M. Priess Melarks :32
BEIECTIVES _
Phe purpose of this paper is 10 provide an in-depth understiunding of the role of Teainiig in he
HRL, and o enable the course particigdis g the Tmininggystﬁm and propesse;

COURSE CONTENTS

NI Trnining Process — apn merview; Role, Respongibilities wd Chillenges to Triining
Munagers, ; 1

UNIEI Osgtimiztion and Menupameny of Training Funetion: Training Needs Assessmant ang
Action Resenseh, L i

UNITAN  Instructional Oyiectives and Lessan Flanning: Lenrning Process; Training Climates

LNIT-0V  Developing Truindng Modules; Tratming Methods g Techiigues; Fucilitics Pral1ning
anl Trainioy Alds: Trudming €ommunication.

NIy TFradning Evabiiat s Teinding b I'.':-:v::lnpmnu i Lngdin,

SCHENME (F EXANMINATI ],
Testal Marky: { lagmal 20, Externnl §0) = 100 jnarks

PATTERN FOR EXTERNAL EVALUATION:
See A (Shop Answers) d out of § 48 =77 Murks
e I (Ewsay ype & Case) 3 a0l S 3T 6=+ Murks

SUGGESTED READINGS

I Beuner, Roger ed, lmpeiving Training Elfectivencss, Aderstiol, Gower, |98k

= Buckley R-& Caple, Jim, The Theory & Provtice of Traledng. London, Kogan & Page, 1993
4. Lynton, R Pareek, 1, Teaining for Development, 2nd o, New Delhi, Vistaar, 1990

4. Pepper, Allng D Manoging il Training ane Development Function, Aldershot, Gower, | 984
3 Roe, L. How 1o Meustre Training Effectivencss: Aldershot, Gower, 1984

8 Reid, M A eit. Taaining Interventivng: Managing Emplovee Devalapment, 3nd od. Longdon,
N, o2

wsenie, I The Fifth D

seipline: The A ang Peactice il the Leaming Organization, London,
Eenture, 1942
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Financial Management

Security. Analvsiv and Investment Management

COURSE MO, FSE-| Mas Wiarks [Ext (Sxam v8

el Pags Marks 23
Ohjectives -

The ahjeetive of this cowrse 1510 impart kiowlalie o stiglenis regmnding the Moo and pricice of

Security Amalysis and Investoreil Dacishog Making Mrocess.

Course Contents

¥ ]
UNTT-1 Iisvestment — Rebarm and Risk: Operaticns of Indian Stock Market; New Jssse

Market; Listing of Securies: Cost of Imviesting in Securines.

LENTT-11 Mechnmics ol Ivesting Mnrkes and Brakers: Tnvesimoht Companies; Marked

Imilices and Betum

LINIT-001 ecurity Credi Ratings; Oljectives of Seciridy Anabais: Investment Allernalives:

Valwation Theorizsaf Fixed and Yarihle imeome Securities: The Reiurn 1o Rk

and the Investment Decizing,

UNIT-IV Govemmgnl St Motk Seennty. Porms of Tovésimont Besd Eainte

Inventment. Investment fistivimseis oif the Money Marker

UNIT-V Stock Market Analvsis — Fundamental novd Techinicol A pproach, Fiffeient Market

Theory; Recent Developments in the Indian Siack Market,

Scheme of Examination:

Faial Marks: (Internzl 20, Externil B0Y= 1 marks

Pattern For External Evaluation:
See A (Short Answers) 4 ot 6F B 458 =37 Masks

Sec B (Bxsay type & Cose) 3 ot af 5 T st larks

Page 3 ol 68



b

The: fixi
e class uf the time of lnuehing of the course,

- Suppested Rewdings

Aniting, Frederie. Investment, Englewood Clifls, New Jersey, Prentice Hall Ing,, 1983
Bhalla, V K lnvestinent Munagement: Security Aualysis'and Forsialio Manngement, $th
ed, New Delli, 8 Cliend, 2001

Fischizr, Donald E- and Jordan, Ronald 1, Security Analysis und Portfuin Managerient.

shed. New Delhi Prentice Hall of India, | 995

Fubler, Russell 1 and Fagrell, Jumes | Moders investment i Security Analysis. New
Yok, MeGnvw ML oo, -

Hn:.n.!,r_.-u_, Roben H, modecn Dyvesongil Theary, Enﬂﬁ:"i-umq CFifTs, M Jersey, Prentice
Hudl e, 1987

Huitig, Stanley 5 C wod Randall, Mauey 2, Bavestment Analysis g Management,

Loadon, Allyn e Bocon, Linydon, 1987 ’ {
Shatpe, William F, et lnvestment. New Dellil, Prentice Hall of Indz, 1997

Livestment Analysis and Managinet, Prasanng Chandis, Tits MeGraw Hill
Investment Munogement, Preeti Singly, Himalayu Publication

afenses and specific references including recent articles and reparts will be announead in

Page 37 of 68




BARKATULLAH UNIVERSITY EH{]FA

hats for MIA (Full Time) Semesieradl] & v (8

Financial Management

Warking eapital management

COURSE NGO FSF-2 Mupc Marks (Exr Exam ki)

UNIT-1:

LUNIT-11

UNIT-I11;

UNTT-1Y:

ivlin. Pass sMnrks (32
Principles of Working Caipital Hmugmml_.;[.‘mﬂépl and Imporiance of
Waorking Capital, types of working capital, Determinants of waorking
wapital, principles of working capital management policy. estimating
working capital requinement,

Accounts recefvables management: meaning, cost of maintain :-cc-:ivah]:es,
factors influencing size of recetvables, Formation and Execution of Credit
Policy feredit standand, creidis period, eash discount, eollection effors)

Management ol Cash-Matives of holding . Cash, Mamging cash Flowy,
Cpsh Management Models: Investinent ol Baupliin . Frnds, Calétilaling |

aperating cyoie.

Inventory Minagement: Meaning and Mature of Inventory, Purposé and
Benefits of Holding Inventory, hventory  Management Technigues-
Determining Stock levels und safely  stocks, EOQ, VEDN amd ABC
Analysis, Just fn Time Tnventory, Classification®& codification  mid
viluation of lsventories,

Warking - Capiial Tﬁiun&ing sourees  of  oworking capital  [Fhance,
Detenmining the working capital F!'rmm:ing Wiz, New Trends in Finaneing
of Working Capital by Bansks:

SCHEME OF EXAMINATION:
Tatil Marks:! { Intermal 20, Exiiernal 803 = 116 marks

PATTERN FOR EXTERNAL EVALUATION:
Beg, A [Shon Answers) A oot of § 4 'y % = 32 Marks.
Sec. B (Essay tvpe & case) o af's A% |5 = ¥ Mgk
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Sugpested readings:

B

#3

Blulli, VK= Working Capital Management: Text and Cases, New Brelhi, Anmol Puh
(P Lad ' '
Bhattacharyn Hnshilesh, "Working Cpital Management- Stratepies and Technigues”,
Second Edition, Phi Learning Py L. !

Mishra Aall, Rangarajan, Keish, “Warking Capital Management” Fiest Edition, Excel
Hooks '

Pandey LM, * ﬁmmﬁnl Management ", Ninth El:l.ltli:uu', Vikas Pul:nl.[:]ﬁng

Juin PK.. Khan MY, "Financial Management®, Fifth Edition, Tata MeGitaw-Hill
Publications, New Delhi j

James €, Wan Home “Financial Manspement & Palicy". Twelfih Edition! Prentice
Hall

Chandm Prasunna, *Finaneiol Munagement - Theory & Practice”, Ninth Edition, Tats

MctGiraw Hill
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COURSE NO. F&H.1

UNIT-1:

LINTT-11:

UNIT-TI:

UNIT-1v:

UNIT-¥:

SCHEME OF EXAMINATION:

Toitad Marks : {Inteta) 20, Extermaf 0% = 100 marks

sector refofms.

Banking and Financial Services Management

Management of Banking and Insurance Institutions:

M, Marks. (Exi. iy
Min. Pass Marks:32

Commercial  Banking, Banking Operffiions, Regulotory and 1 :
Framework, Commercial Bank's Fimancial Ntatements and Amnlysis; On

fending Institutions.

Markeling  and  Distributions  channels Itisk Mnnu}émwm_ WA
Managemen, Asset Lisbility Mansgement, Managing Credit, and Liquidity
& Inlerest rate rigk, Managing Risk with loan sales and Securization,

Commercial Danking, BB, Regional Rural banks, Cooperative Credif,
Development  Banking. Investment hanking, Plastic Money, Modesh)
Banking, Bancassurance,

Principle of insurmnee-Meaning & nature of nsurance, 1vpes af insurance, |
regulatory framework of insueunce seétor in Tndia, Insurance cnmpanics in

India-LIC-working and operations, WC-working and operations, Insuranes

Insolvencies, Solvency Rarings ond solvency Regolations, Insorance
Pricing, Commercial  Insurance Contracts. Automohile Tnsuranee. il

Inzurince and Annuitics, Retirermom plans, Social security,
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PATTERN FUR EXTERNAL EVALUATION:

Sec. A Shon A nswars) CRTTERTTR d'x B

= 32 Marks:

sex. B (Essay tvpe & CmEs) Foblid of' § Fx 16 = 48 Mk

Suggestedd Readings:

L

Iyenger V. 2008, Introduction 1o Banking, Excel Books, New Delhi,

Gulathi, ¥ L 2007, Principles of Insiiranes Muanugement, 5‘{&[ Boaks, New Delhi,
Vaughan. 2008, Fundamentals of Risk and Insurnnce. Wiley India Pyt Lid 9 4.
Skipper & Kwon, 2008, Risk Mansgement g Insurnnge Perspeatives in: Cilobal

Economy. Wiley Indliy Pvi Lid.

Vaughen, Essentials of Insumnee: A Iisk Manapement Perspective. Wiley! Indig Py
Lid, : .
Curisamy . Buanking Theory Luw & Practice Titn MeCirw-
L.

Hill Publishing company

Harringon, Rjsk Marnigement & Inserance, Taty MeCiraw-Hall Publishing COmpity
Lid.

Sethid Bhatja. 2008 Elements of Banking ang Insurance. PHI Learning Private
Limited.

Revathy: Srimm, et af 2008, Core Banking Solution: Evaluition of Security ung
Controls. PHI Leamning Private [u

Grulwi, Neelam, Principles: of Tnswramee Munagement, Publisher Excel, FSEN R -Tad6-
541

Ll Insuranee: Prineiples & Practive, Publisher Fxcel, ISHN 9785131 507505,
Genernl Insurance: Pringiples & Practice, Publisher Excel, [SBRN FTBR13150751
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Wbl 1D READINGS:

botvobon o tor linaneial Planning,

(NH|

2nd edn., 2007 M/s. Taxmann Publication Pvt.

Al and Marketing  Financial Services, 2nd edn., 2007 M/s.

Pobication Py ],

o Woealth Manapement by S.Timothy. Kochis, 2007 Edition ISBN - 13: 978-0-8080-

B0 18y Ol

Taxmann

a Wolters Kluwer Business, 4025 W. Peterson AVE,Chicago -
s ox 1) OGO GOSS Illl]).'

Wealth Management, The new Business model. By major sureshGoel (th)%obal

I Publication PV Ltd., New Delhi 110 002.
*lnaanee Products (including Pension Products),

2nd edn., 2007 M/s. Taxmann
Pablication v o

Autial T (Products & Services), 2nd edn.,

2007 M/s. Taxmann Publication
I\l

08 D & Bekdstieet, Wealth Management,

New Delhi: Tata McGraw Hills
ublications, 009
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